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Job title:  Marketing consultant 

Start date: May 2017 

Type of role: Full-time (35 hours per week) 

Core hours: Monday–Friday, 9am–5pm (with one hour lunch break) 

Location: Park Street, Bristol 

Salary:  £competitive based on experience, plus benefits 

Primary responsibilities:  

As a very small company, all roles at Ammatti are necessarily wide in scope. Duties and responsibilities will therefore 
change day-to-day, in line with the projects and marketing plans we are delivering. However, your key 
responsibilities would be as follows: 

• Client relationship and marketing management 

− To be the main point of contact for a number of Ammatti’s key clients where we are appointed as the 
outsourced marketing department 

− Providing day-to-day consultancy and support to clients 

− Managing the successful delivery of client marketing plans and coordinating all relevant parties 
(including Ammatti staff, client contacts and any outsourced partners) 

− Reporting on progress vs plans, and any other metrics, as agreed with each client 

• Copy writing 

− Writing copy for client communications, as required, such as: mailings, emailings, website content, 
proposals, articles, blogs, white papers, research reports, guides, briefing notes, factsheets, 
presentations, adverts, advertorials, newsletters, case studies, award entries, tenders 

• Production of marketing communications 

− Working closely with Ammatti’s creative director and graphic designers to produce beautiful, clear 
marketing communications (online, PDF and hard copy) for our clients, as required 

− Liaising with external printing and fulfillment partners, obtaining print quotations for clients, arranging 
print/fulfillment and managing proof stages for client projects 

− Working with our website design and development partners to create and maintain effective websites 
for our clients 

− Ensuring Ammatti’s and our clients’ websites are kept up-to-date 

• Database management, CRM systems and e-marketing platforms 

− Create, configure and maintain appropriate CRM systems for our clients, as required 

− Ensure all client databases are kept up-to-date, in line with the agreed processes for each client 

− Train clients on how to use their CRM and provide ongoing day-to-day support 

− Create, send and track email campaigns using various e-marketing platforms 

• Social media 

− Assist with the day-to-day management of appropriate social media platforms for Ammatti and  
our clients 

• Organising client events as required 
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Required skills and experience:  

• background in marketing, communications and/or business development 

• exceptional organisational and project management abilities 

• excellent attention to detail 

• good people skills 

• excellent written English (both in terms of grammar and the ability to write clearly and effectively) 

• ability to accurately understand, and then deliver to, client and internal briefs (whether written or verbal) 

• good working knowledge of the Microsoft Office suite (including Word, Excel, PowerPoint and Outlook) 

• experience using CRM and e-marketing systems 

To apply:  

Please send your CV, along with a brief covering email outlining why you think you would be suitable for the role, to 
margaret@ammatti.co.uk. 

 

 


